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Atrstract

llcrlttrl < tt'strtctir,.s in ltettutt' ttnd .fcLsltiott is gettirtg popular sinc.e nt,.st \1,()Lrc, pre.t'e r
i;tirttr(tl pntdu<'t's.frtr per'trtnal cctre like herbal conrlitioners, soctps,Jace u,aslt, sltantltcto, tnctde b ,

irarbs artd shrttb's' The nctLrrcrl content cloe,r not reo.ct ot1 tlte ltuntcut lt,d),butctc.tuctllt, lrclps tlrc
l'ttdv v'illr help.ful ntinerrtls untl supplentents.wlten cctrrtparirtg lrcrbttl c,srttetics to otllcr l.teuutl,
1't. ''lrrt ltllt(:\' (trc .stler, lttTto-allergenic' lesterl,antl dennatologist.t s(le.Tlrc pre.settt .t/utlt tf
tlt('l)t'()(ltr(1 <ttns'rrnrplittrt is ttrt lhe bctsis o[-goan consLtnrcrs.TJte toctl tt,hiclt i,s Lrsed lo get the datu
\ (lu(,\'ti()nrrttirc utttl tlrc tluttt vt,cts c:ollected.front ctsctntple ske of lg0 respctntleri.s u.tccl lrtr thi.r

r/tttl\'"['lrc tltrltt <'rtllacted t'rts ttnnl .t'sed thrttLrgh r/ze SPS.! .srtftvt,are tLncl Mir:rctsof'r ercel vyrtrksheet

" 'rit Attnrtt'tt-'sirtgLe Jactor ctnrl percentage ntethotl artd hypotltesis wcts tested Jrtr alribule.s irt
1'rrrclrctse ofherbal skin cctre and huir care cosmettcs irt salcere tulLtka.

Key words: herbal, skin care, hair care, cosmetics.

Introduction

The word cosmetic came lrom the Greek work kosmetikos l. originally itoriginatecl u,ith
iighting, hunting, religion ancl superstition and only later with medicine 2.Dr. Albert Kligman
trsed it to refer to substances that have both cosmetic and therapeLrtic benefits r. c--os,rcceuticals
infli-tences the skin's biologicai textlrre and functiona. The Drr-rgs anci cosmetics Act
clefinedcoslnetics as articles intended to be poured, n-rbbed, sprinkled / sprayed on, or i.trodr_rce<l
to the human body for cleansing, beaurtifying, promoting attractiveness or altering the

'rpirearance' 
5' The Act specifies that essential oils and herbs used in cosmetics nlLrst not claim

theraperttic effect 6'Herbal costnetics, are prodr-rcts formulated, using various perrnissible
cosmetic ingredients io form the base wherein herbal ingredients are usecl '. Histo.y ol show.s
lipstick colours was arlnllalll' chan-ucci and was getting darker E.Herbal 

cosmetics inclr-rde
Itshriagandha, salfron (kesar)' sartclal (chanclan) worldwit]e hcrbal inrlustry is cLrrre.tly er,aluiited
to be tnore than tlS$10 billiorl tlollars and expanding e.Herbs 

arc usccl in cooki,g fbr 11a'oLrring
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llr itl.,. tltsirrlcctants, perfirmes. gcl'llls l)r1 )1('( liorr ;rrrtl as medicines ,,, ,, 
I 1,,., .rri' llce fron\.\ irtlr(.lrt r.'lrcrnicals ancl have les s siilc cllt't.ls (.()rirJ).u.(.(i lo s),nthetic cosrlr(.lr(,. r

l'l:rrrt crxI rl. r. t1,,,' l,(,/ (/ gel and cocontrt oil consisl ol rrlrlrrlrl nrilrir.rrls like Vitantirt E is t.lr,.rl r ,rr;riluble l3ft l;rrr1, (.()lrsun.lL-rs entphasise on the propcrlics ol lr.,[;rrrrr;rlr l.,.As 
the], arc ,, l;tr lr' oI lterballit1,r'r.rlit.rrls llrcr.c is no .skin rashor itchiness iri lrlrslicks .rrrtl lrrois11lpi7"as rs. 

B FIA t lirrr),latcdl l\',1r,,r1, rrrisole) and BHT (BLrtylated Hyclroxl,toru('n(.) ( iur rr rr,,,r.r:kin alrergies r". IlllA isr lir'.'.rlir.rl rrs rr po.ssible hr_r man carcinogen l7
natufltl lutll()\rrl:rrrt.. irLr.\ rllrrrtir.t C are prescnt inlr.tl,;ll (.()srltc(ics I8 

and are sLritable for all skin t1,pes. ,". I,io ,; ol rrot ltl pr,lrrrllrlion depends oni;rlrrlrl Protlrrcts. because of the many side effects and costl_r rr )()(l('nt ntctltt.t1c., 1". Irlr,tls --),

e

r.

tf
0

,s

:t

11
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witlr rhe damaging effects of processedfood hcrhs play' an irnpr,1.1;1111 rplr.'t .,,,,, are .o\\rr, r{,r',rlllv lrCirti, used in CosrnetiCS. foodS, teaS and al ternative ntedicincr', ( );rti.. rr sltccies oi

irlti I

, r'ti.;tl r:r;rin grorvn for its seed2j

'.o{)llun(, properties,irs oil rich in antioxidants26.

not only consumed

Ltsedin creams. lotions. fzrcial oils. salvcs ancl

for nLrtritionalpurposr.s. lrrrt lirr healins

ir;rlr rr', l\J;rr isoldCalendrrla 2Tvarious 
cosmetics and

1, lr;rr k -"'has properties that makes the hair

personal care prodLrcts are ntaclc -tr. Wild

li;r,,rr, ks rrnd cheny type flavor-rrings for

smoorh,silky, and adcls bodi, ro rhe hair a.d LLsed

llo,l rrrrl livcr, passions of the heart and h

food andrnedicines ,0. Cl,ico.., .rherbs 
pLrril.ies the

'rlr i r r t r r I llr r r rr r urt ions and srvell ings, Lrsed aiso

ealing effects 32the 
Iea,,es used as compresses fbr

Iti,rlr rrr its "sacred" implicatio,r lo.Ghri
for treating rheumatisrl and goLrtr... Tulsi is a heal

tkumar (Aloe verci)accelerates healing of injLrred s

h

n
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d
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urfacesttrrtlirst.tl lirr-and sunburn, alleviating the advance of sun causecl skrn cancerl6.MLrltani Mitts( l,trllr.r's l:rrrth) l\{other Nature ,s 
own baby powd.. 37. cray which is Lrsecr as beaLrtrllrrrtrsliirr oils, removes pirnple marks, treats sunburn,helps Lrnclog porcs, and cieanses the skin

y nrask and

ri{ rlilt 't.('ha,nomrle Lrsed to make a rinse for blondehair and as a yellow dye for fabricsl",li:rklrrr.lurntllrnrvas 
used as fresh, red bindi / rlka (dot) onthe foreheacl 't.Alrrc vera pret)etltitlllnrt [)11)lcct the skin a2

, prevents and heals skinirritations 4J.C
handan and Vertiver (Usheer irsed;l'. \('r'ul)s rrrrcl lace packs to give a yoLlng look aa.Haldi

rlrllr uslrccr- (vertiver) andalso as an antiseptic as.The

(Turmeric) was used as a lace pack along
ayurvedic herbs,'lrrrrirrrrtc vit iatccl closhas (vata, pitta, kap

)l

ha) lr.orrr the body ao

heipto purify blood and

1'u| I
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of Literature

Mitra&Kapoor (1999) studied the affinity betu,een hairs and dyes of rvhich the main

\oltrce being the bark and uood of acacia. oak, wattle, etc.Dr. Vinith Kumar Nair ar-rd Dr.

Prakash Pillar R (2007) stLrdied rnale consumers r,r'ho prefer to purchase and select a brand of

cosmetics individLrallywith quality as a major inflr-rencing factor to make a decision to

pLrrchasc.Fan Shean Cheng. and Ding I{ooi Ting Chcng Soon Ooi(2010) observed significant

positive relationships betrveen males concern ofgroornrrrg prodr-rcts consumption and self-irnage.

SLrrtdari and MurLrgan (2011) revealed thatfactors influencing pr-rrchase decision of personal care

products were "prinrary benefit" lvhich u,ould inclr-rde price, qLralrty, ar-id quantityand "secondary

benefit" u,hich inclLrded ingredients, pLlrpose of product, innovative features, manu{'acturer's

repLttation, and cerrification of the prodr-rct.Ashok Yakkaldevi (2013) str-rdiedconslrmer behaviour

torr arcis cosmetics apartfrom economics and psychology.the role of history and tradition in

..lrrrpinu the lndian consrrr]rer behaviourwherein cousLrnters association is u,ithcare ancl aff'ection

r l lr rcs.

( )b.iectives of the Stud1,

To str-rcly the attribLrtes iir pr-rrchase ofherbal skin care and hair care cosnictics in anrong

ia)i-ll] COnSLlmers.

Reseafch Methodology

The tool which is used to get the data is questionnaire and the data rvas collected frorn a

:ample size of 180 respondents used for this study,The data collected was analysed throurgh the

SPSS software and Microsoft excel worksheet r-rsing Annova-single factor and percentage

method and hypothesis was tested for attributes in pr-rrchase ofherbal skin care and hair care

cosinetics in sor-rth goa.

Lirnitation of the Study

The area was confined only to sor-rth Goa so results cannot be universally accepted"The

str-rdy is iirnrted to the sample size of 180 respondents only so this cannot be a "fr-rll proof'.The

daia has been collected by convenient sampling r-rsing qurestionnaire and so there is a possibility

of certain deviations.

ITNGLISH PART I I Pet:r Rrtictul Referrr:d atd L/GC l.istttl .lt,rrrrtrrl r28 r
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(Or n() rcsl)()lisc ['i'cxtrctnely not itlporlant 2*- not important 3*-ncutrai 4*- important

:xtrcrrtclv iruportant. A-Pucc B-Quality C-flavor-rr D-freshness E-fragrance lr-brar-id irnage G-

ottable price I{-availability' l-convenience J-Advertisements /offers K-retails influence l--

irict safetl' N4-attractive packing)

Source of Variation
Bet*'een Groups

\\'ithin Groups

Total
H thcre is a significant difference towards atLributes in purchase of hair care herbal

ltetic\

H1 thcre is a significant difference in the opinion of the respondents towards attribr-rtes in

:lrf,si-- tr1-hair care herbal cosrnetics.

L-.ing -\nnova. if F'<F. there is no significant cliffcrcnce i.e. H6 and if F>F. thcre is a

ril'ie.int tiriiercnce i.e. H1. In tlie table. F=52.91342 and F.=1.141828 hence, there is a

rr['iclnt diiierence in the attribLrtcs in purchase of hair care herbal cosmetics.Table 1.2 shou's

r11.1ltrr1l\ of respondents feels that it is inrportant to consider all the attribr-rtes rvhile

chaslrg herbal hair care cosmetics. 7.87o people gave no response.43.9o/a respondents gave

tral response for av.ailability and 4l.l7o for advertisments.

nclusion

Herbal cosmetics are used by 7O7o of the population in Indiaand with the increased

trenes,\ among consllmers that chemical based cosmetics are harmful there is a sr-rrge in

n*d for natural herbal extracts in particular. Edr-rcation, media exposure and advertisements
ny,w:casirt-p the uniqr-re ingrcdients ursed in cosmetics have created a r-rniqr"re selling poir-it and

,e made buvers quite conscrours of what they Llse on theirskin. It is an accepted fact that the

,duct should not have any side effects when it comes to purchasing skin care proclurcts.

incare and hair care products manufacturers emphasise on research and development and

rlore neu' natr-rral ingredients which are safe and effective. Companies lar-rnching skincare and

r care proclr,rcts should scientifically ancl clinically,test it. and approve it by inten-rational panel

rlcrnratolo-eists. The ability to desire the right cosr-netics depends on body Prakriti assessmerlt.

rur.rtLr ingredient knowledge, personal needs, cLrstomer perception abor"rt product, benchmark

SS df MS F P-value F crit
9263.252 5 1852.65 52.913,12 9.34F.-23 2.341828

2s20.926 l2 35.01286

1 1784.18 71
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